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Founded in 2019, CSP Times is digital
lifestyle and travel publication dedicated
to exploring contemporary luxury  
experiences. With headquarters in Hong
Kong and teams spanning the UK,
Europe, and Asia, we collaborate with an
international network of contributors
who rigorously evaluate the finest
destinations and experiences. 

Our mission is to inspire the discerning
traveller by showcasing the world’s most
luxurious hotels, restaurants, spas, and
beauty products. Trusted for our expert
reviews and curated insights, we engage a
global audience of affluent readers seeking
unparalleled travel inspiration.

CSP Times was founded by Faye Bradley,
a Hong Kong-based travel and lifestyle
journalist with features in Lonely Planet,
Business Insider, Variety, CNN Style,
The MICHELIN Guide, Vogue Hong
Kong, BurdaLuxury, South China
Morning Post, China Daily, SUITCASE
Magazine, JETSETTER, and more.

ABOUT



AUDIENCE

50,000+ Monthly Pageviews

 High-quality traffic with an average 2m 45s time on
page and a 68% returning visitor rate.

75,000+ Monthly Readership

 Affluent, travel-savvy readers actively seeking
luxury hotel, F&B, airline and spa experiences.

Demographics

Average age: 34
Gender split: 40% Male / 60% Female

Top Locations:

Hong Kong (44.6%)
UK (19.8%)

Australia (17.8%)
USA (9.9%)

Europe (7.9%)

Travel Behaviour

95% take at least three trips per year
58% regularly book five-star hotels

65% fly business class or higher
88% actively seek authentic hotel and F&B reviews

for trip planning



DIGITAL

PRESENCE

Website Engagement

38% bounce rate

Top Content Categories

 • Luxury hotel reviews
 • Destination guides

 • Curated F&B features
 • Airline reviews

Social Media Reach

Instagram: 35k+ followers | 4.3% avg. engagement |
500,000+ monthly views

LinkedIn: 10k+ followers | Strong B2B travel network
Pinterest & Twitter/X: Driving ongoing referral

traffic

Newsletter

8,500+ subscribers
38% average open rate
12% click-through rate

Audience Growth

+32% YoY traffic growth in 2024
+20% Instagram growth in the last 6 months



SAMPLE

COVERAGE

Article – Interview with Jaden
Smith on his luggage brand:

Article – Interview with Sat Hari on
cashmere brand with Brad Pitt:



SAMPLE

COVERAGE

Article – Hotel review for JOALI
Being in the Maldives:

Article – Airline review for Cathay
Pacific Business Class journey from

Hong Kong to London:



SAMPLE

COVERAGE

Social media – Instagram post for the
world’s most luxurious train journeys

Social media – Instagram reel for
Belmond Venice Simplon-Orient-

Express train



PARTNERS



INTERVIEWS



Magazine (Digital)

Full Article – US$1,000
Interview Article – US$800
Feature in Listicle – US$250

Social Media 

Instagram Post – US$250
Instagram Reel – US$400

Instagram Story (Photo/Video) – US$50
Facebook Post – US$100
LinkedIn Post – US$80

Twitter/X Post – US$50
Pinterest – US$50

Magazine + Social Media 

The Full Package (including 1 x article, 1 x
interview, 1 x Instagram post, 1 x Instagram
Story, 1 x Facebook Post, 1 x LinkedIn Post,

1 x Twitter/X Post, 1 x Pinterest post) –
US$2,000 (reduced from US$2,380)

RATE CARD


